




7 sales offices
                         
                     

3 factories (incl. warehouses)

300 employees (FTE)

                         
                     

Sustainability focus

>90% own brands

>40 customer countries
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Active support of the 
UN Sustainable 
Development Goals

Long-lasting 
products

Local 
production

                         
                     

CO2
Neutral

Increased usage of 
renewable and recycled 

materials

GOVERNANCEENVIRONMENTAL SOCIAL

Target: towards 
carbon neutrality 
in our production 

by 2030
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• We have set an ambitious target and are aiming 
towards carbon neutrality in our production by 
2030

• As our 2 emissions are already reduced to zero 
(renewable energy)  and Scope 1 emissions are 
small - our focus is on our Scope 3 emissions 
(mostly raw materials)

• Increasing the share of renewable and recycled 
raw materials in our production will have the 
biggest impact on reducing our CO2 emissions

• Key drivers enabling us to move towards our goal 
are: 

• further adoption of the mass balance approach 
• development of plastic recycling technology

• innovations and new sources of raw materials
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