




8 sales offices
                         
                     

3 factories (incl. warehouses)

300 employees (FTE)

                         
                     

Sustainability focus

>90% own brands

>40 customer countries
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Updated SmartStore
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Rawmaterial index prices

Propylene (C3) Contract EUR/t ICIS 3rd LOW (PPC) EUR/t Crude oil Opec EUR/t
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Key Performance Indicators

EUR million 10-12/2023 10-12/2022 Change 1–12/2023 1–12/2022 Change

Invoiced sales 23.9 20.6 16.2% 88.0 85.8 2.6%

Net sales 23.4 20.4 15.0% 85.9 84.0 2.3%

Gross margin 6.8 5.0 37.4% 24.3 17.9 35.7%

Gross margin, % 29.2% 24.4% 28.3% 21.3%

EBITDA 3.9 2.6 49.9% 14.9 9.2 62.7%

EBITDA margin, % 16.7% 12.8% 17.3% 10.9%

Adjusted EBITDA 3.9 2.6 49.6% 14.9 9.3 60.2%

Adjusted EBITDA margin, % 16.7% 12.9% 17.4% 11.1%

EBITA 2.9 1.6 80.3% 10.9 5.3 104.3%

EBITA margin, % 12.4% 7.9% 12.6% 6.3%

Adjusted EBITA 2.9 1.6 79.6% 10.9 5.5 98.9%

Adjusted EBITA margin, % 12.4% 7.9% 12.7% 6.5%

Operating profit 2.9 1.6 82.3% 10.8 5.2 107.1%

Operating profit margin, % 12.3% 7.8% 12.5% 6.2%

Net cash flows from operating activities 0.4 0.3 26.6% 10.2 6.2 64.6%

Net debt / Adjusted EBITDA 1.5 2.8 1.5 2.8

Adjusted return on capital employed (ROCE), % 9.0% 5.0% 31.8% 15.9%

Equity ratio, % 40.2% 36.3% 40.2% 36.3%

Earnings per share, basic (EUR) 0.12 0.02 518.0% 0.39 0.12 225.0%

FTEs 281 289 -2.8% 281 295 -4.6%
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